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ABSTRACT: People come to the restaurants to get a place where the environment would provide some kind of positive
energy in the form of food to satisfy hunger and visibility of pleasant interior in provided light. This raises the need for
restaurateurs not only to make the food special but to consult the designers to keep them in the race of future survivors by
planning the restaurant interiors and specifically lighting. The restaurants also require both functional and aesthetical
lighting. Aesthetical lighting affects the people’s perceptional and emotional responses and needs to be considered by the
designers. The two moderate upscale restaurants owned and designed by a single person, having similar interior, finishes,
furniture and menu are selected. The aesthetical light plans are implemented by the use of decorative lighting fixtures in the
selected restaurants, named Lahore View Restaurant (R1) and Jasmine Restaurant (R2). An aesthetical light plan, named
Contemporary Light plan (CLP) is used in Lahore View Restaurant (R1) in which spot lights are combined with rope lights.
The other aesthetical light plan, named Traditional Light Plan (TLP) is used in Jasmine Restaurant (R2), which consisted on
spot lights and chandeliers. The main objective is to compare these two aesthetical light plans by use of the formula to find out
the patron turnover rate (PTOR) in both restaurants. The analysis shows that PTOR is 1.7 in R1 and 1.5 in R2 which
concluded that PTOR is high in R1 in Contemporary Light Plan (CLP) than in Traditional Light Plan (TLP). This concluded
that people like contemporary lighting than traditional lighting in the restaurants. The use of contemporary lighting may
increase patrons’ number in the restaurants and also increase in profit of the restaurateurs.
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INTRODUCTION

Aesthetical lighting affects the individual’s body, mind, and
soul [1] so it needs a great deal of attention and style [2, 3].
The inventions in lighting fixtures and designs have increased
the possibilities to combine both practical and aesthetical
applications of light in a space [4]. The lighting gets more
important when to plan for a retail environment such as for
restaurants because these places directly related to the people,
their attitude and their opinions. There are numerous studies,
present to support the relationship of restaurant’s lighting
with patrons’ attitudes. Lighting is also getting its value
especially in retail environment where patrons want
satisfaction about their needs [5]. Researches [6,7,8,9,] and
John Flynn [10, 11, 12, 13] sought to understand the effects
of lighting on spaces such as offices, hospitals and even
manufacturing lighting laboratories that how it influences
peoples’ feelings, perceptions [14] and emotions [15].
Planned lighting can impact [16] on viewers. It is also proved
that if patrons are satisfied it will impact on patron turnover
rate [17, 18, 19, 20, 21, 22] in the restaurants. The objective
of the study is to implement two different aesthetical light
plans in the selected restaurants and to compare them on their
patron turnover rate (PTOR). The study would provide the
guideline to implement the aesthetical light plans in the
restaurants, to increase in PTOR which ultimately impact on
the profits of the restaurants. Restaurant is an establishment
that primarily serves food and services in a pleasant
surroundings (Walker, 2011) in return of money. Moderate
upscale restaurants are also known as casual dining
restaurants or themed restaurants [23] and fall into the
category of full service restaurants. The moderate upscale
restaurant uses strong concept of restaurant design, signature
dishes and good service. These types of restaurants are used
for both purposes of business and leisure, any kind of event
can be arranged there from small parties to weeding

ceremonies. This type of restaurant combines midscale menu
with a moderate price and service level of an upscale
restaurant. It provides an affordable dining place with good
service quality. It closely tied to the concept-driven design of
physical environment synchronized with the brand image.
Ambience is more important than any other factor in this
restaurant because it enhances the customer’s self and group
identification as the extension of their image in the society.
Its menu especially has one or more signature dishes to
reflect the freshness of the concept and cope with food
fashion. In addition, the restaurant setting must always
reinforce and reflects its concept through the use of suitable
decor to ensure that customer grasp the meaning of provided
dining experience. It fits for the patron of middle income who
enjoys dining out but in a moderate price range and a high
class service level [23]. The moderate upscale restaurants are
popular in all regions because “it fits the societal trend of a
more relaxed lifestyle” [24].

MATERIAL AND METHOD

In this experimental research, two aesthetical light plans were
implemented in two different restaurants, named: Lahore
View restaurant (R1) and Jasmine restaurant (R2). These two
restaurants were selected because both situated opposite to
each other on an applauded and famous road and both
restaurants were almost similar in the interiors, finishes,
furniture, menu, table settings, decoration and food. The two
aesthetical light plans, named Contemporary Light Plan
(CLP) and Traditional Light Plan (TLP), were implemented
in both restaurants; the detail of the plans is given below:
Contemporary Light Plan (CLP)

Contemporary Light Plan (CLP) was implemented in Lahore
view restaurant (R1) which consisted on rope lights and spot
lights. Rope light was used as an aesthetical lighting feature
as well as a contemporary light source. Bright yellow color of
rope lights was used, (Figure 1, 2) giving a feeling of warmth
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Figure 32 Use of Chandelier in Jasmine Restaurant (R2)
Figure 1 Rope Lighting in Lahore View Restaurant (R1)

Figure 21 Combinations of Rope Lights and Spot Lights

(Contemporary Light Plan CLP) in Lahore View Restaurant Figure 4 Combination of Chandeliers and Spot Lights
(R1) (Traditional Light Plan TLP) in Jasmine Restaurant (R2)
but the intensity of luminance was very low to create feeling ~ Formula to Determine Patron Turnover Rate (PTOR)
of relaxation and privacy. A formula was used to calculate the rate of patrons’ turn over
Traditional Light Plan (TLP) in the restaurants. The formula deals with the seating capacity

Traditional Light Plan (TLP) was implemented in Jasmine  in each restaurant and the patrons coming to the restaurants.
restaurant (R2), consisted on chandeliers which illuminated ~ According to the formula, total numbers of patrons seated
the surroundings and supplemented with spot lights (Figure 3,  (dined) in the restaurant were divided by the total number of
4). Total of eight chandeliers were used, each having fifteen ~ seats available in the restaurant, the formula is given below in
bulbs of low luminance. The bulbs were used of low voltage  figure 5

to save energy. The chandeliers were also chosen to provide

an ambience and the spot lights individually highlighted the

table tops. PTOR= Total Number of Patrons Seated

Total Number of Seats in Restaurant

Figure 5 Formula to Calculate PTOR
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‘RESULTS AND DISCUSSION
The data for the number of patrons was collected for a month
of in both restaurants R1 and R2. The patrons’ number
coming to the restaurants between 7pm to 10 pm was
collected and maintained for a record.

Table 1
Comparison of the number of Patrons and PTOR in both

Aesthetical Light Plans

Total  Average

number  number PTOR
Aesthetical Total accordin
. of of
Light Plans seats gto
patrons  patrons formula
/ month / day
CLP 5610 187 110 1.7
TLP 4050 135 90 1.5

According to table 1, the number of patrons dined in Lahore
View Restaurant (R1) was 5610 in a month and on average
187 patrons dined per day. According to data collected from
Jasmine Restaurant (R2), 4050 patrons dined there in a month
and on average 135 patrons dined per day. The total seating
capacity in R1 was 110 and in R2 90. According to the
formula given in figure 5, the PTOR was 1.7 in R1 and 1.5 in
R2 which concluded that PTOR was high in Lahore View
Restaurant (R1) in Contemporary Light Plan (CLP). Growth
potential in Pakistan can be made effective and active
through applying study findings in different restaurants’
types. The lighting research would help the fellow persons to
study in Pakistan where the restaurant market is increasing
day by day. The designers and restaurateurs may also get a
guide line to plan aesthetically appealing lighting in which
patrons feel highly satisfied and want to come again. They
can estimate that aesthetically planned lighting in the
restaurant increases PTOR.

CONCLUSION

The aesthetical factor was added in the lighting of the
restaurants by the use of decorative lighting fixtures. Patron
turnover rate (PTOR) in Contemporary lighting (CLP) was
higher than in Traditional Light Plan (TLP). Finally, the CLP
was considered a comprehensive lighting plan which also
attracted the patrons and consequently increased restaurant
business. This concluded that the spot lights can be used to
highlight the table tops and provide focus on the food served
(Philips, 1964). These lights fulfil the purpose of task lighting
and centralize a table itself and highlight table features e.g.
spread sheet, napkins, cutlery then food served and the
persons themselves to each other sitting on the table. Spot
lights can also serve the functionality purpose for the task
performance and can be used for uniform illumination. Rope
lights can also be used because of energy efficient light
source, 90% of the energy can be saved by the use of spot
lights and have an average life span of around eleven years.
These lights require a low voltage than normal Chandeliers
come in the category of decorative lighting fixtures which
create attractive focal points for the eye, as well as contribute
to an informal, relaxed ambience [3]. Spot lights can also be
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used because of the provision of a comfortable level of
brightness. The interior designers and lighting experts can
adopt the lighting plans practiced in the current research for
the restaurants as well as for other types of commercial
spaces.

ACKNOWLEDGMENT

The researcher acknowledged the restaurateur to give
permission to add aesthetical lighting features in his
restaurants and for providing finance for the study. The
researcher also pays gratitude to the retailers of the lighting
fixtures for their cooperation in installation of the fixtures in
the restaurants.

REFERENCES

1. Fiore, A. M., & Niehm. (2007). Experience Economy
Strategies: Adding Value to Small Rural Businesses.
Journal of Extension, 2, 1-12.

2. Biner, P. M., & Butler, D. L. (1989). An arousal
optimization model of lighting level preferences.
Environment and Behavior, 21(1), 3-16.

3. Southern, H. (2005). University student's perceptions of
lighting and preferences for the setting and social
arrangements in contrasting dining. Master thesis.
University of Florida.

4. Stephani, K. A., Robson, Sheryl, E., & Kimes. (2011,
May 14). Effects of full spectrum light. The centre for
hospitality research, 7(12).

5. Martin, & Hemer. (2000). Good Lighting for
Restaurants and Hotels. Germany: Férdergemeinschaft
Gutes Licht (FGL). Germany.

6. Boyce, P. R. (1973). Age, illuminance, visual
performance, and preference. Lighting Research and
Technology. 5(3), 125-144.

7. Gibson, J. J. (1979). The ecological approach to visual
perception. Boston: Houghton Miffin..

8. Jay, P. A (1967). Scales of luminance and apparent
brightness. London: Illuminating Engineering Society,
60, 87-99.

9. Marsden, A. M. (1969). Brightness — A review of
current knowledge. Lighting Research and Technology,
1(3), 171-181.

10. Flynn, J. E. (1973). Concepts beyond the I.E.s
framework. Lighting Design and applications, 1(3), 4-
11.

11. Flynn, J. E. (1977). A study of subjective responses to
low energy and nonuniform lighting systems. Lighting
Design and Application, 7 (2), pp. 6-15.

12. Flynn, J. E., & Subisak, G. J. (1978).A procedure for
qualitative study of light level variations and system
performance. Journal of IES, 8(1), 28-35.

13. Flynn, J. E., Hendrick, C., Spencer, T., & Martyniuk, O.
(1979).A gquide to methodology procedures for
measuring subjective impressions in lighting. Journal of
Illuminating Engineering Society (8), 95-110.

14. Ciani, A. E. (2010). A study of how lighting can affect a
guest's dining experience. Lowa State University,
Graduate Thesis and Dissertation. Digital Repository@
LAwa State University. Retrieved May 30™ 2014 from

July-August



3578

15.

16.

17.

18.

19.

ISSN 1013-5316; CODEN: SINTE 8

lib.dr.iastate.edu/cgi/viewcontent.cgi?article=2435&con
text=etd -

Ryu, K. (2005). DINESCAPE, EMOTIONS AND
BEHAVIORAL INTENTIONS. Thesis. Retrieved
September 3" 2012 from http://krex.k-
state.edu/dspace/bitstream/2097/71/1/KisangRyu2005.p
df

Schimidt, B. H. (1999). Experimental Marketing. New
York: New York, Free Press, Print. New York, USA.
Biner, P. M., & Butler, D. L. (1989). An arousal
optimization model of lighting level preferences.
Environment and Behavior, 21(1), 3-16.

Chang, S., Gong, Y., & Shum, C. (2011).Promoting
innovation in hospitality companies through human
resource management practices. International Journal
of Hospitality Management, 30, 812-818.

Hon, H. Y. (2011). Enha employee creativity in the
Chinese context: the mediating role of employee self-

July-August

20.

21.

22.

23.

24.

Sci.Int.(Lahore),27(4),3575-3578,2015

concordance. International
Management, 30, 375-384.
Hon, H. Y. (2012). When competency-based pay relates
to creative performance: the moderating role of
employee psychological need. International Journal of
Hospitality Management, 31, 130-138.

Kotler, P. (1974). Atmospherics as a marketing tool.
Journal of Retailing, 49K (4), 48-64.

Schirmbeck, E. (1983). Restaurants Architecture and
Ambience. Stuttgart: Architectural Book Publishing
Company.

Muller, C. C., & Woods, R. H. (1994). An expanded
restaurant typology. Cornell Hotel & Restaurant
Administration Quarterly, 35(3), 27-37.

Walker, J. R. (2008). The restaurant: From concept to
operation (Vol. 5). Hoboken, New Jersy: NJ: John
Wiley & Sons. Inc. New Jersy.

Journal of Hospitality


http://krex.k-state.edu/dspace/bitstream/2097/71/1/KisangRyu2005.pdf
http://krex.k-state.edu/dspace/bitstream/2097/71/1/KisangRyu2005.pdf
http://krex.k-state.edu/dspace/bitstream/2097/71/1/KisangRyu2005.pdf

